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It is Waitrose policy to only source fish and shellfish 
from sustainable and well managed fisheries or from 

responsibly farmed aquaculture operations.



Communication and working together is 
key to developing a sustainable 
approach



The Waitrose 4 Point Plan

 Be a species that is not 
regarded as threatened or 
endangered.

 Be caught from a well 
managed  fishery 

 Be caught using 
responsible fishing 
methods.

 Be fully traceable from 
catch to consumer



Species
 Dogfish 
 Orange roughy
Whitebait
 Ling
 Ribaldo 
 Atlantic Hake
 Atlantic Halibut
Wild caught tropical prawns
 North Sea Cod 
 Atlantic skate 
 Marlin    
Wild Atlantic salmon
 Bluefin tuna
 Big eye tuna
 Sturgeon products
 Shark 
 Antarctic Tooth fish



Fisheries

http://www.lonelyplanet.com/worldguide/destinations/pacific/australia/�


Fishing Methods

 Pole and line 
 Long line
 Hand line
 Seine netting 
 Gill netting
 Some Purse seining 
 Jigging
 Creel/pots
 Dive caught



By-catch/Discards



IUU Fishing



Sustainable Alternatives

 Fresh Cornish Pollock 
 African Tilapia
 Fresh Icelandic Coley 
 Icelandic whiting



Specifications

“Big Fish produce many times more offspring than small ones so 
they are vital to sustaining healthy populations in the sea. There is 
little chance of recovery while most fish get taken before they have 
had a chance to reproduce”

Professor Callum Roberts, University of York



“one of the easiest ways 
for consumers to identify 
the best environmental  
choice in seafood is 
through the Marine 
Stewardship Council 
label”
Source – World Wildlife Fund 2006

Third Party 
accreditation



Eco Label 
Mania

http://images.google.co.uk/imgres?imgurl=http://www.lead.org/images/pages/477.jpg&imgrefurl=http://www.lead.org/page/282&h=191&w=195&sz=8&hl=en&start=15&usg=__hM9LhQO2Ia2_BGuDjdIhzdfGLyk=&tbnid=aojTPfAuBOBMeM:&tbnh=102&tbnw=104&prev=/images%3Fq%3Dfish%2Bsustainble%2Blogos%26gbv%3D2%26hl%3Den%26safe%3Dactive%26sa%3DG�
http://www.mermaidstail.co.uk/_images/main_logo.jpg�
http://www.soe-townsville.org/logos/fish_watch.jpg�
http://images.google.co.uk/environnement/S�
http://images.google.co.uk/imgres?imgurl=http://www.thecleanestline.com/images/2007/12/06/fish_logo_2.jpg&imgrefurl=http://www.thecleanestline.com/2007/12/have-you-fish-p.html&h=81&w=150&sz=5&hl=en&start=24&usg=__KJBTcM5ZZ4TogGNQeYcTeFyb_FQ=&tbnid=h2mbKjgHUm93KM:&tbnh=52&tbnw=96&prev=/images%3Fq%3Dfish%2Bsustainble%2Blogos%26start%3D18%26gbv%3D2%26ndsp%3D18%26hl%3Den%26safe%3Dactive%26sa%3DN�
http://www.jackjohnsonmusic.com/images/uploads/communitygroups/Earth Island Institute.jpg�


Governments
Scientists

Conservation Groups

Catching Sector Processors Retailers

Shared 
Responsibilities for 

the Future

http://www.fao.org/sd/2002/img/KN0801fao.gif�


What should Eco Labels 
include?

Stock Management of target 
species

Catch timing/seasonality

Bycatch/Discards
 Impact on the environment

Physical environment
Ecosystem
Energy/pollution



But is labelling the way 
forwards at all?

 All the research shows that consumers are 
comforted by but…..

 DO NOT UNDERSTAND LOGOS
 DO NOT UNDERSTAND ISSUES

 Should the base criteria be set by legislation to 
ensure sustainability delivered?

 Bells and whistles added by additional logos, 
retailer stances etc?



.

“Sustainabilit
y is too 
important 
to leave it to 
the market”
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